
Value Creation Process The world leader in 
the non-ferrous metals industry

• �The base metals and rare metals essential 
to societal development

• �Highly advanced materials which contribute 
to the achievement of a carbon-neutral 
society and advanced information and 
telecommunications society.

Guided by the Sumitomo Business Spirit, the SMM Group continues to create 

sustainable value by strengthening its earning power, the “MONOZUKURI-

RYOKU,” across the entire value chain, drawing on the seven competitive 

strengths cultivated over more than 430 years since its founding.

The Group will demonstrate the full value of its unique business model (the 

“Shin” 3-business collaboration) in which its three businesses—the Smelting & 

Refining Business at the core together with the Mineral Resources and Materials 

Businesses—work together organically. Even amid growing uncertainty in the 

external environment, the Group will steadily advance toward “becoming the 

world leader in the non-ferrous metals industry” by contributing to the 

sustainable development of society and to people’s lives.
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